R | b

ESENES 4
B¥

BHE
FERREH

ABERR

~ HEH
= (Objective)

=~ %f&%LH (Pre
Course)

[1]

~ BHA
% (Outline)

M~ BT
. (Teaching
Method)

E
&
oF

i

i

EEER KEFIE

B LREEYE 14F4R Re% | FER 66E00100 /A

3%y b J PN A

IHEETTRISE B HEZ M Customer Behavior Research
HRARR BAZRIIRG —ERE N E

12 A EEIN (UN

A LRI BRSNS BRI -

AP BAERETAE BT R PR E R - ARG N YIRS 1A AT 2 3 M hvs JEBMET I
FEPREE BB ETTRAT 4 BB TRATTE SR HE LHEEE 6.e[RAUABTTRIMT

T

1.Understanding the Postrecession Consumer (HBR July-August 2009) 2.The 10 Trends You Have
to Watch (HBR July-August 2009 » 28"k A% iE324”) 3.Lean Consumption (HBR March 2005)
4.The Female Economy (HBR September 2009 > H73%" "ty | p5it#”) 5.Inside the Mind of the
Chinese Consumer (HBR March 2006) 6.Cashews, Coffee Mugs, and the Birth of Behavioral
Economics (Harvard Business Press, 2008) 7.Note on Behavioral Pricing (HBS 9-599-114) 8.Why
Consumers Don't Buy: The Psychology of New Product Adoption (HBS 9-504-056) 9.Marketing for
Muggles: The Harry Potter Way to Higher Profits (Harvard Business Press, January-February 2002)
10.Hedonomics in Consumer Behavior (Rotman Magazine, Spring 2008) 11.Rediscovering Market
Segmentation (HBR February 2006) 12.Avatar-Based Marketing (HBR June 2006) 13.Note on
Market and Consumer research (HBS 9-579-136) 14.Analyzing Consumer Perceptions (HRS 9-
599-110) 15.Analyzing Consumer Preferences (HBS 9-599-112) 16.A Practical Guide to Conjoint
Analysis (Darden Business Publishing UA0406) 17.Use Strategic Market Models to Predict
Customer Behavior (Sloan Management Review, Volume 37, Number 3, spring 1996) 18.Store
Choice and Shopping Behavior (California Management Review, Volume 43, Number 2, Winter
2001) 19.Mind Your Pricing Cues (HBR September 2003) 20.Pricing and the Psychology of
Consumption (HBR OnPoint, 2002, Product Number 1814) 21.Uncovering Patterns in
Cybershopping (California Management Review, Volume 43, Number 4, Summer 2001) 22.Time,
Attention, authenticity and Consumer Benefits of the Web(Business Horizon, 48, 63-70, 2005)
23.Shopping Online for Freedom, Control, and Fun (California Management Review, Volume 43,
Number 2, Winter 2001) 24.How to Market to Generation M(obile) (Sloan Management Review
Volume 49 Number 4, Summer 2008)
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