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Upon the completion of this course, students should know and demonstrate the ability to: -
manipulate and produce graphics with software; - develop and construct a business card, flier, and
brochure; - gain familiarity with research m

Course focuses on your learning exploring and learning about e-commerce technologies and
concepts. In particular, we are interested in the business choices that are made with those used in e-
commerce. You will look at how you can apply e-commerce as an o

Classroom/lab-based. Class time will be spent in the following ways: teacher lectures and
presentations, demonstration, hands-on projects and assignments, class discussions, individual
work, and/or small group/collaborative work.

Students’ evaluation will be based on graded assignments, activities, mid-term and final class
projects. Course scores are determined as follows: Daily Work and Activities, Class Participation,
Discussion, Class Attendance — 30%; Midterm Class Project
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