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This course is designed to introduce you to issues in research design and philosophy of science.
The primary emphasis will be on conceptualization of the research process, understanding empirical
research designs and strategies, and understanding the practical implications of scientific research.
By the end of the course, you should be able to: [Iplan a program of research including: - framing
the research question « motivating the research - integrating past literature and developing
hypotheses - designing a study to test the hypotheses - designing data collection instruments and
measures - implementing the study - analyzing the data - writing up the results

Little or no background in scientific training is assumed. Familiarity with elementary statistical
concepts (e.g., mean, variance, and correlation) will prove useful.
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Any other related articles, books and dissertations.
Report available from Database or Internet.
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