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1.To understand fundamental service principles in relation to service marketing management issues.
2.To develop skills in service market analysis - including customer, competitor and company
analysis. 3.To utilize qualitative and quantitative skills in analyzing service problems and
opportunities. 4.To develop decision-making capabilities in the area of service marketing strategy.
5.To gain skill in developing actionable recommendations for service marketing managers. 6.To gain
applied experience in classroom exercises and short presentations. 7.To enhance the students’
verbal and written communication skills.

Service Marketing by Christorpher H. Lovelock/ Jochen Wirtz, 6th edition,2007, Fz%ABy/& % -
Z{#e¥5 » Optional Resource: Other readings as assigned by instructor.
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