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(1)Make students comprehend the holistic perspective of marketing management. (2)Understand
business functions to cultivate holistically — developed excellent managers. (3)Cultivate managerial
personnel who can bridge theory and practice by a group of experienced professors.

E 44 Marketing Management in China, 1st ed., 2009 {E3:Philip Kotter, Kevin Lane Keller, Taihon Lu
HiRiit:Prentice Hall

Lecture and case study.

£ 4,:Global Marketing Management, 4th ed.
2008

£ Massaki Kotabe, Kristiaan Helsen
HifkiE:John Wiley & Sons Inc.

2009/9/21  Understanding Marketing for the 21st century. Case: Coca-Cola. [§7k({g

Examining the Infrastructure for Marketing Management. Case: - =
2009/9/28 '\ icar CEINE
Scanning the Marketing Environment and Capturing Markets. Bk (=
Case: Vanke Group Ltd. A=
Creating Customer Value and Customer Relationship. Case: - =
2009/10/12 Yum | China. PR

2009/10/19 Analyzing Consumer Markets. Case: Tide in China(P&G)-Diao’s
Challenge.

2009/10/5

Bk (=


C:query.asp
http://webap.asia.edu.tw/courseinfo/
http://www.asia.edu.tw

Analyzing Business Markets. Case: How Wal-Mart Does Bk (=
Purchasing in China. AE

2009/11/2  Identifying Market Segments and Targets. Case: Future Cola. E T
Creating Positioning and Dealing with Competition. Case:

2009/10/26

Ao HE 2009/11/9 Baidu’'s Challenge for Google. BoKia
Ji£ (Syllabi) 2009/11/16 Mid-term Test BoK(E
2009/11/23 Building Brand Equity. Case: Procter & Gamble. (ST

2009/11/30 Setting Product Strategy. Case: Toyota (PR

2009/12/7 Designing and Managing Services. Case: HSBC [ RE

Developing Pricing Strategies and Programs. Case: Galanz's .

2009712714 Strategy of Low-Priced Competition. BoKia

2009/12/21 Designing and Managing Integrated Marketing Channels. Case: (=

Amazon.

2009/12/28 Managing Retailing, Wholesaling, and Logistics. Case: Gome  [fi/k{g
Designing and Managing Integrated Marketing Communication. Ny~

201071/4 Case: Nike. LENE
Managing Personal Communication: Direct and Interactive

2010/1/11  Marketing, Word-of-Moth, and Personal Selling. Case: Phoenix [fi7k({g

Satellite TV
2010/1/18 Final Test WS
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*(Evaluation)  Mid-test 50%, Final test 50%
ﬁ(h&:ﬁ%{ﬁ http://elearn.asia.edu.tw/icanxp/
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