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1. Expose students to an overview of traditional concepts. 2. Expose students to an overview of next-
generation of marketing approaches. 3. Enhance students’ understanding of marketing approaches
and techniques through, both, a computer simulation and preparation of a marketing plan. 4.
Introduce students to management and organizational issues that influence effective implementation
of marketing strategies in healthcare organizations. 5. Provide students with a strong foundation for
an ongoing inquiry into health care marketing.
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Berkowitz EN. Essentials of Health Care Marketing. B&&1 7§52 - Aspen Publishers, Inc., 1996.
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