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The purpose of this class is to understand statistics in a research or applications context; not as a
discrete set of mathematical techniques but as part of the process of reasoning with numbers.
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This course discusses a wide range of basic and advanced quantitative research methods,
including advanced techniques. In this class concepts rather than mathematics and computation
formulas will be emphasized. Students in areas such as education, business, social work,

= Fa%eEEE management and psychology can also gain sufficient understanding of research methods to base

ZABEAAEHET  their work on advanced research in their fields. This class discusses the quantitative designs and
analytic techniques most needed by students in the social sciences and in applied disciplines such
as education, social work, and business. This class teaches what the various methods mean, when
to use them, and how to interpret their results.
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