HraH

1041 224 SR AL

“Zkl/Course Information

E ARV

— -~ BB
E3-3504:hk:
EHIHEH:
[ikEREZEE
B Filoba o
BHEARRZ MK
RE TR R E ]

LT 18 & 3R EP300233 /A

-5 4 385y B I e b

[EIEL BALATE T BB S [EIEE SR Analysis and Practice of Digital Marketing
T SRR PR B EES] ] —BEr 2

ANBER 70 A EEEA# 49N

I | G | R [ R

51 /55188 /1309 / EHASEESE
1 EE184H /1309 / BHEASF 6
14 /S8 /1309 / EHASETE

L [FI BT R AL S IRARE]
Please observe Intellectual Property Rights (IPR), not to make illegal copies.

4% /syllabus

HGREZ B G ERZNTIRIEA)

HB—Hsy/Part 1(3%

FHARZE/MZEES] Core Literacy/Core Competencies THBA M Relevance
=R | SPEEAERA

4

AN %

Al st v

LA ST
ZRA e
— HEEE GREIE ¢ [[FERAETAE - JER - 0T - S0d LB - HEsh o SR Y SR B S
(Objective) IRBRE R LR R R RS - o A B A AT K e &
2 BR[5BT (A SRR T s B 2 5]
ﬁﬁ@mﬁgﬁiﬁW%EWﬁ B A TR AL F - M TR A R SR B B TSRS > B
F“El £3 (85 I ARERAE > B » WA S BRI - RO e ) ‘
TSR RN A T AT SR, - SRR BB - (R B T/ B S (PR B T
i R B
= BAREE | AT NS S R - FSNE RTINS » S HELR R - BHE R P - LLEERE R
EYRERNAES | FROEBNENTH AR CHERN - SRR - RSSO - 2. SRmAH R TEN
3 HOTERITB M7 755 FERHER. > BI85 LA BB (page view)  EAKA B B4BREEN/MFHEHE « 3. ELEA B
SRIEBATATRNR SR D » 3 S TR S BRIN (28 A SR A -
7o~ e E
(Pre Course)
sy /Part
P e I - H SELIETETT H 2ET ‘
(Teaching
Method) Rz Emn s X/t s Xzt b LS
Wk
EEES S Osmwss D%H
nml
(St mEEE OsstRr [egzgi
et
C—5ramias H Clmmegeitizeiz H (e H (E:R
== X g s AR 505 Ow# Oeen
e
[z (s Ot zepRza ey BHEEY
EH
Lo | EREEZRSDARMEEARRE AN |1 [0 [« |
s | T s kot ‘@@@
2 FE Ik ‘@@@
ooo
e ooo
EEE
1 111

EEFTEH


http://webs.asia.edu.tw/courseinfo/default.asp
http://www.asia.edu.tw

1o12]d]

=-2%EH
(Reference)
[FaszaEz
2%#H]
Iﬁfﬁﬁ R R I R A R LB TR B 12 4
[FESCREMY | 2015018 Bl @E T b EERE b 000
] Introduction to Internet Marketing
20150925 WS FE OoOdd
Product Selection for Internet Marketing
2015102 AfI{FHEE T B OoOdd
Marketing yourself through Internet
2015100 Befir FAEFTH > BISESS BEFE 000
Write a Great Marketing Plan
2015/10/16 Bl MHEFTH BT T b 000
Technique in Writing the Marketing Plan
2015/10023  HHBEEBEI R Ood
Analysis in Internet Marketing and Environment
20151030 4ERETTHY APIELELHE b OoOdd
Internet Marketing Implementation and Practice
2015116 THEEHIEE FE OoOdd
Internet Marketing Customer Research
2015/11/13 SR SCELg A AT 84 SR e O0Oog
Internet Strategy Development
20151120 ZRYEFTHE- 5T - Bebesminge EEL O00Q
Maintain, Monitoring and Tracking the online Presence
20151127 FHBFT SRS bR OO0g
Network Marketing Survival
20157124 CIREATES  GLERTTSH ~ AEATHH B3 Ooo0og
Finding the Hungry and Niche Internet Market
2015/12/11  A0fe] S+ AR Ry A B A T35 TR BREREL O0og
The Power of Social Media
2015/12/18 AT84EME T R Fek R e O0Oog
Myths Of Creativity
20151225 HEBHTHIRINIHREES R 000
Secrets and Solutions in Network Marketing
2016/1/1  FEBETHYSENG R ooo
To Acquire Customers On The Web
201618 fSEEf 75 s e Ood
Enterprise Implementation in Internet Marketing
2016115 Sl THHEVA AT S PR OO0gd
The Future Impact of Internet Marketing for Various Enterprise
I SURRT | wans BN ET B
Evaluation,
fﬁﬁ/g;g%ﬁﬁgjj;‘zg ‘|Z|§1’Eiﬁﬂ%fz H 40 H Ol H 0 ‘
ZeEor hnds
£510053] ‘D%E%%ﬁiﬂﬂ%ﬁ H 0 H Clikaes H 0 ‘
‘D/ME{’E% H 0 H s H 10 ‘
‘DHE?’%E% H 0 H Xz H 10 ‘
oo OmET on
‘D@AL@%&% H 0 H DGR H 20 ‘
’D/J\éuéiﬁ% H 0 H Ot pi e sl & H 0 ‘
‘&tﬂﬁﬂm H 20 H WEe e H 0 ‘
‘D/u«%@ﬁﬁg%&% H 0 H (S H 0 ‘

ANE 2t vl

EEEE BN
A

AR zRR AR RS R OETAN 1 2 4

‘ LB ‘@@@
‘ 2 ‘@@@
‘ 3RS ‘@@@




4 BB EIR B O 0O 4d
S R O g d
£ -
HE (http://)
EEE |@Emam

768 Resolution

T AER 41354 & J 3 : 8 ; 3456 FAX: 886 + (0)4 +2331-6699 a University, Taiwan



